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Cognition Driven BI.

Wise decisions due to lots of data and 
augmented data processing. 



Data as competetive
advantage.

Companies turn to Cognitive BI when they:

§ Want to optimize they daily operations using data they 

gather

§ Lack information about omnichannel customer behaviour

§ Want to use multichannel customer data for better product

development

§ Want to monetize their data

§ Want to use customer behaviour data for great customer

experience

By 2023 one-third of large organizations will have 

analysts practicing the discipline of decision 

intelligence, which includes decision modeling.



Cognition Driven BI Blueprint

②Decision Ready

Turning decision making into a competetive advantage in three
steps.
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Data. Decisions. Knowledge.
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